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Executive Summary
County sales tax is one of the primary revenue sources counties rely on to fund the essential public services that New 
Yorkers depend on every day. Unlike most local governments, New York’s counties are responsible for administering–
and helping finance–over $14 billion annually in state-mandated programs and services, including Medicaid, public 
assistance, child welfare, public health, mental health, emergency services, elections, probation, local infrastructure, 
and public safety. As the cost of these responsibilities continues to grow, sales tax has become increasingly vital to 
maintaining services while limiting pressure on local property taxpayers.

The 2026 NYSAC Sales Tax Report finds that county sales tax revenues remained resilient through 2025 and into the 
first half of 2026. While collections continue to grow, the report also shows that the underlying drivers of sales tax are 
changing as online commerce matures, tourism patterns evolve, inflation moderates, and consumer spending shifts 
among industries. These trends underscore both the importance of sales tax to county finances and the need for 
policymakers to understand the factors shaping future collections.

Key Findings 
•	 Sales tax is an essential source of county 

revenue. Counties rely on sales tax to help fund a 
broad array of state-mandated and locally delivered 
services. For 35 counties, sales tax revenues now 
exceed property tax revenues after required revenue 
sharing with municipalities, demonstrating its 
growing importance to county budgets.

•	 Collections remained strong despite economic 
uncertainty. County sales tax receipts continued 
to increase during 2025 and the first half of 2026, 
although growth has moderated as inflation has 
eased and consumer spending patterns have 
normalized.

•	 Growth has helped counties keep pace with 
rising costs—not eliminated fiscal pressures. 
Counties continue to face increasing expenditures 
driven by state mandates, inflation, labor 
costs, infrastructure needs, and public safety 
responsibilities. Strong sales tax collections have 
helped sustain these services and reduce pressure 
on local property taxpayers.

•	 Marketplace reforms continue to benefit local 
governments. Since implementation of the 
Marketplace/Wayfair reforms in 2019, counties and 
New York City have generated an estimated $5.3 
billion in additional local sales tax revenue from 
remote and online sales.

•	 Short-term rental taxation is producing 
meaningful new revenue. The first full year of 
statewide taxation on short-term rentals generated 
approximately $66 million in local sales tax, 
with the greatest impacts in tourism-dependent 
communities.

•	 County economies continue to differ 
significantly. Retail activity, tourism, population, 
income, commuting patterns, and regional 
economic conditions produce substantial variation 
in sales tax performance across New York’s 57 
counties outside New York City.

•	 Long-term fiscal planning remains essential. 
Economic uncertainty, changing consumer behavior, 
federal policy decisions, and continued growth 
in mandated costs all have the potential to affect 
future county finances.
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Why Sales Tax Matters

•	 Tangible personal property (unless specifically 
exempted). The list is very long but includes 
everyday items such as: 

	○ furniture, appliances, and light fixtures;

	○ certain clothing and footwear;

	○ machinery and equipment, parts, tools, 
and supplies;

	○ computers and computer software;

	○ motor vehicles;

	○ boats (and some yachts);

	○ fuels (for example, gasoline, diesel fuel, and 
kero-jet fuel);

	○ candy and confections;

	○ most beverages including alcohol;

	○ cigarettes and tobacco products;

	○ jewelry and artwork such as sketches, 
paintings, and photographs;

	○ animals and their food and supplies; 

	○ building materials; and

	○ certain information services; among a long 
list of other items

•	 Utility services (gas, electricity, telephone, and 
refrigeration and steam);

•	 Other selected services (for example, motor 
vehicle repair and maintenance, interior 
decorating, household repairs, landscaping, 
detective services and more);

•	 Food and beverages sold by restaurants, 
taverns, caterers;

•	 Hotel occupancy and short-term rental units; 
and

•	 Certain admission charges and dues.

The list of taxable items is very broad. However, there are also a lot of common items and services not subject to 
sales tax including most grocery store foods, medical services, medicine & supplies, inputs necessary to finish capital 
projects and goods, commercial and general aviation aircraft, newspapers, and services such as laundering, dry 
cleaning, tailoring and shoe repair. There are over 85 sections of state law that define exempt products and services. 
A small number of these exemptions are optional for local governments. (Appendix A lists these exemption options by 
county.) 

New York’s counties 
are responsible for 
administering–and helping 
finance–over $14 billion 
annually in state-mandated 
programs

Sales tax continues to be a critical revenue for counties and 
other local governments in New York. For an increasing number 
of counties, sales tax has become the primary revenue source 
for their operations. From 1996 through 2025, two out of three 
counties have seen their reliance on sales tax grow compared to 
property taxes.  

Sales tax is also very important for cities, towns, villages and 
some school districts because most counties share their sales tax 
with municipalities. For these local governments, sales tax is a key revenue that helps them support the costs of local 
services (as well as state mandates for counties) and to help reduce pressure on property taxes. 

In general, sales tax is applied to purchases made regardless of the mode (in person, online, mail order, etc.) such as: 



2026 Sales Tax Report4

Sales Tax Revenue is a Key Funding 
Source for New York Governments
In calendar year 2025, total sales tax generated in New York State exceeded $44.6 billion according to NYS Taxation 
and Finance reports as follows: (numbers may not add due to rounding).

NYSAC estimates that 2025 sales tax as a share of 
county revenues continues to grow in importance with 
35 counties collecting more in sales tax (after sharing 
with local governments) than they collect in property 
taxes. This is a big increase from the last time we 
looked at this measure in 2019 when only 22 counties 
were in this position. Several factors contribute to this, 
but key items include:

•	 Property taxes are viewed less favorably, and 
counties work to limit increases,

•	 The implementation of a state-imposed two 
percent local property tax cap in 2012,

•	 Sales tax can be exported to some degree through 
tourism and cross-border shopping, and

•	 The sales tax base, as measured by total taxable 
sales, has expanded due to tax rate changes and 
the addition of new taxable categories (internet-
based retail was added in 2019 and short-term 
rental units in 2025, among other items). 

Since 1996 the total taxable base has grown from $104 
billion for the 57 counties (outside NYC) to $291 billion 
(2.8X) in SFY 2026. New York City’s total taxable sales 
have grown from $61 billion to $246 billion (4X) over 
the same period. 

In addition to items already mentioned, the tax base is 
also impacted by general inflation, new products and 
services, and tax rate changes over this period. The 
revenue growth from sales taxes more than doubled 
the rate of inflation over this period. 

As sales tax grows, property taxes as a share of total 
county revenues decline;

•	 In 1996, property taxes were 23 percent of total 
county revenues

•	 By 2024, property taxes were 18 percent of total 
county revenues

•	 In 1996, sales taxes (before sharing) were 20 
percent of total county revenues

•	 By 2024, sales taxes (before sharing) were 35 
percent of county revenues 

Chart 1 shows the most recent trend in gross county 
sales tax collections (before sharing) since 2011 for all 
counties (including NYC).
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Sales Tax Results through July 2026

CHART 1 

Counties expect full annual sales tax receipts to be 
positive year over year in 2026 with higher inflation as a 
contributing factor. Full annual growth in 2025 for the 57 
counties was 4.0 percent and New York City was up 5.0 
percent. 

The double-edged sword of higher inflation, especially 
motor fuel, and other industrial products in short supply 
linked to the Iran War, is boosting state and county sales 
tax results through the first half of 2026. It also means 
counties may be spending more on fuel, energy and 
other items deeply impacted by inflationary pressures. 
Also under pressure is consumer confidence, especially 
for lower- and middle-income earners with less robust 
spending from this group. The pressure of higher prices 
is showing up in the level of credit card debt at least 90 
days delinquent hitting 13 percent in the first quarter of 
2026, the highest rate since 2011 according to the New 
York Federal Reserve.

Fortunately, consumers at the highest income levels 
are spending confidently and keeping sales tax 
receipts elevated compared to last year.

Through July 2026, sales tax growth has been solid 
for the 57 counties at 5.8 percent and New York City 
at 7.7 percent. Barring any major economic disruption 
throughout the remainder of 2026, most counties 
should outperform their 2025 results. 

•	 In the period January-July 2026, compared to the 
same period last year, sales tax receipts for the 57 
counties outside of New York City have totaled $6.1 
billion before sales tax sharing, about $334 million 
above the same period last year. By county, this 
ranged from -4.6 percent to 15.8 percent. New York 
City receipts came in just below $6.1 billion, $433 
million above the same period last year.
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The map below in Exhibit 1 highlights the percentage change in sales tax for all counties for the January through July 
period compared to last year. Year-to-year changes can be attributed to a variety of factors that may be unique to a 
region or county, including strong or weak prior year results, missed or delayed sales tax payments from top vendors, 
a major new retailer opening (or closing), a large audit or prior period adjustment, seasonal factors, among other 
things.

Wage Growth is Falling Behind Inflation
The impacts of COVID, combined with governmental actions and worldwide supply chain disruptions caused a severe 
spike in inflation with a peak of 9.1 percent for “All Items” in June 2022.  By August of 2023, year over year average 
wage growth began to exceed the rate of inflation which helped the consumer. This is important because much of the 
federal COVID aid provided to individuals and business was spent down by this point. After the peak, inflation levels 
fell slowly but, as of July 2026, they remain above the preferred target rate of two percent. 

EXHIBIT 1
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CHART 2

The advent of the Iran War in early 2026 caused a minor spike in inflation which by May exceeded four percent for the 
first time in three years, while also exceeding wage growth for the first time in three years. June inflation moderated, 
helped by a significant drop in the energy index, mainly gasoline. All Items inflation for June dropped to 3.5 percent 
Chart 2 highlights how inflation (black line) changed between January 2021 through June 2026 compared to wage 
growth (red line).

Motor Fuel
One of the highest profile inflation pain points for consumers in 2026 has been motor fuel which rose quickly at the 
beginning of the Iran War – gasoline prices jumped 15 percent in the first week of March. Oil prices per barrel began 
rising several weeks before the war started as tensions mounted in the Middle East. At the start of 2026, oil was 
trading around $58 per barrel, by mid-February it was trading in the $65 range, 12 percent higher. By mid-July oil 
prices were over $80 per barrel (after peaking at $113), and gasoline was $4 per gallon (after peaking around $4.50) in 
New York. This represented a 33 percent increase since the start of the year when gasoline was selling for just under $3 
per gallon.

The Energy Information Administration (EIA) provides monthly forecasts of expected price changes in energy 
commodities over a two-year horizon; including motor fuels. With major geopolitical instability, especially in the 
energy rich Middle East, the volatility in these forecasts has widened. In January, the EIA was estimating that gasoline 
prices would average around $2.90 per gallon in the New York region, with modest seasonal peaks and valleys 
between $2.80 to $3.10 through the end of 2027 (a 6 percent decrease in 2026 compared to 2025, with an expectation 
they would remain near that level through the end of 2027). 



2026 Sales Tax Report8

Chart 3 highlights how the Iran War impacted monthly EIA forecasts for gasoline as the conflict progressed, with the 
orange line representing the January forecast and the blue line representing the culmination of each monthly forecast 
until June. Future monthly forecasts will change with results on the ground.

For all of 2026, using data from EIA’s July forecast NYSAC estimates an average price of about $3.70 in the upstate New 
York region. Chart 4 highlights the impact this forecast might have on motor fuel sales tax collections in New York 
if it does not change dramatically going forward. The estimate projects an additional $120 million in sales tax, a 17 
percent increase compared to the 2025 results.  

The case tends to be that oil prices can rise quickly with gasoline prices following suit, but while oil prices may fall 
quickly after the interruption in supply is resolved the impact on gasoline prices is one where they fall at a much 
slower pace.

County Sales Tax Sharing
Counties continue to share a significant percentage of their local sales tax with other municipalities which can include 
cities, towns, villages and school districts. In 2025, NYSAC estimates that counties shared just over $2.6 billion, about 
23 percent of the statewide county sales tax collected. Not all counties are required to share these revenues, but 
for those that do, the percentage shared varies from 5 percent to 63 percent with the average hovering just over 28 
percent. Shared sales tax is generally distributed using assessed value, population, or some combination thereof – 
in some circumstances a set dollar amount, or percentage is shared with municipalities. See Chart 5 for an annual 
breakdown of total sales tax shared with municipalities since 2007.

CHART 3
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CHART 4

CHART 5

“Upstate” = counties north of Putnam & Rockland. Prices tend to be slightly lower in NYC metro/Long Island region.

2025 is NYSAC estimate
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Sales Tax Per Capita
Sales tax collections per capita are broadly distributed across the counties. Outside of general economic conditions, 
major factors that can influence this measure include population, income levels, sales tax base, tax rates, tax 
exemptions, tourism capacity & attractions, access to major highways and transit, as well as retail mix. 

In 2025, the average local sales tax per capita statewide was $1,123, up about 3.8 percent. This is based on NYS 
Taxation and Finance data presented in the AS570 Report, and Census Bureau population estimates from July 1, 2025, 
for each county. 

The average for the 57 counties outside of New York City was $1,008 per capita with a range of $527 to $1,312. Suffolk 
County continues to be at the top of the list for per capita sales tax since at least 2018, primarily due to population 
growth, a higher-than-average local tax rate of 4.38 percent, pockets of extremely high wealth, high-end retail, and 
significant tourism. In a close second to Suffolk County is New York City with per capita sales tax of $1,274. In total, 
15 counties (including NYC) had per capita sales tax above $1,000 per capita including Suffolk, New York City, Essex, 
Hamilton, Albany, Warren, Erie, Nassau, Greene, Ontario, Columbia, Onondaga, Seneca, Genesee, and Schuyler. Chart 
6 provides the county per capita sales tax for 2025.  

CHART 6
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Internet-Based Transactions Mature & 
Data Tracking is Updated
Marketplace/Wayfair Decision Reforms
In 2022, the federal government modified and updated certain industrial classifications to better recognize online 
transactions and the consolidation of certain retail functions. Over the last few years, New York State has fully 
adjusted their sales tax tracking and reporting to accommodate the federal updates. In New York, the law changes 
stemming from the Supreme Court South Dakota v Wayfair decision (2019) became known as the “marketplace 
providers” tax law update. 

The basic outcome of the decision allowed for the collection of sales tax on internet-based transactions. For nearly 
two decades NYSAC actively pursued these tax law changes to ensure a level playing field between online and “main 
street” retailers while supporting local revenue collections and the communities they serve. NYSAC’s initial estimates 
concluded the local sales tax base was permanently expanded by about four percent and has grown fractionally since. 

EXHIBIT 2

Exhibit 2  shows the dispersion across the state of the per capita data.  
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The data changes implemented by the federal government stemmed, in part, from internet retailing maturing and 
the Wayfair Decision. A key takeaway from the data tracking update was the elimination of the “Electronic Shopping” 
category which tracked internet-based retail. Thereafter, sales from individual “online-based” retailers were assigned 
to the appropriate category primarily based on the types of products they sold. For county tracking purposes, 
Amazon (and other online companies that sold a broad array of goods) were moved to the “Department Stores” 
category. Since these changes have been implemented counties should have noticed that “Department Stores” now 
rank in the top five sources of local sales tax in nearly every county even though some counties would say they really 
do not have physical department stores within their borders. A summary of key federal NAICS code changes made in 
2022 can be found in Appendix B.

Fortunately, the NYS Department of Taxation and Finance maintains a separate database of total taxable sales activity 
stemming from the Marketplace/Wayfair changes. The goal is to keep track of total taxable sales generated by that 
law change. This separate report does not track changes from retailers that were already collecting sales tax on their 
transactions conducted in New York prior to the Wayfair Decision, therefore isolating those retailers impacted by 
the marketplace changes. Since the law was implemented in June 2019, through the end of state sales tax year 2026 
(quarter ending February 2026) the 57 counties and New York City have generated a combined $5.3 billion in new sales 
tax that would not have been collected without the Marketplace laws being implemented. NYSAC also estimates that 
about two-thirds of all online sales tax collected is due to the Marketplace law changes.

For the SFY 2026 sales tax year, total county sales tax generated from the Marketplace reforms equaled $954 million, 
NYC accounted for $362 million (38 percent) and the 57 counties accounted for $592 million (62 percent). This was 
equivalent to 4.2 percent of the aggregate sales tax for SFY 2026. Chart 7 provides a county breakdown of the 
cumulative revenues generated by these reforms.  

CHART 7

*Marketplace/Wayfair Law change effective June 2019 
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Short-Term Rental Unit Reforms

Another internet-based sales tax reform was recently 
enacted that will have an impact on county sales tax 
receipts. For most counties these changes will be 
small in the full scope of sales tax revenues but will be 
more significant for counties that have a large tourism 
footprint and an outsized number of short-term rental 
units within their borders. 

In 2024, the Legislature passed a bill to create a short-
term rental unit (STRU) registry to help elected officials 
gain a better understanding of how this industry 
was impacting communities. This was achieved by 
requiring platforms that facilitate these transactions 
online, or in person, to provide robust data to counties 
that identified days rented, sales tax collected, prices 
paid, number of guests per stay, etc. The goal was to 
provide more transparency so the impacts on local 
housing supply, tourism, public safety and economic 
development across the state could be measured. The 
legislation also allowed for the collection of sales tax 
on these units in a similar manner to other lodgings 
such as hotels, motels, inns, bed-and-breakfasts, 
etc. Governor Hochul signed the legislation (modified 
through a chapter amendment) in its final form in late 
February 2025. 

The collection of sales tax on STRUs became effective 
on March 1, 2025, just days after the chaptered bill was 
signed into law. The NYS Department of Taxation and 
Finance acknowledged the short turnaround time for 
implementation, and the expectation was that sales 
tax would gradually pick up as the weeks and months 
passed. Regardless of the other complications that have 
stemmed from the STR law, sales tax revenue is being 
generated and can be tracked through state taxable 
sales data posted online.

Regardless of whether a county opted to establish 
a STR registry or not, the state took responsibility 
for collecting sales tax directly from vendors and 
distributes those collections back to counties along 
with other sales tax. 

Local occupancy taxes were not part of the new law and 
collection of those taxes remains a county and local 
government responsibility. 

Tracking the taxable sales activity for STRUs can 
generally be found under the description of “Travel 
Arrangement and Reservation Services” (NAICS 
code 5615) according to the state. There has been a 
noticeable increase in taxable sales in this category 
since March 2025 and NYSAC attributes most of this 
growth to the new STR law.  

The recorded taxable sales change in this category 
by county since March 2025 ranges from 27 percent 
to 8,134 percent, the median was 423 percent. For 
a handful of counties, no calculation could be made 
because there was limited data in prior year quarters 
for this activity.

Some data highlights include:

•	 In 14 counties, the NAICS category of “Traveler 
Accommodation” (generally hotels and other 
lodging) and “Travel Arrangement and Reservation 
Services” were both in the county’s Top 20 list for 
sales tax collected;

•	 In two counties, both categories were in the Top 10 
for sales tax collected; 

•	 In two other counties the short-term rental unit 
sales outperformed traditional hotels and other 
accommodations; and 

•	 For 49 counties the top quarter for short-term rental 
unit activity was June-July-August  

The last bullet above highlights the seasonality of 
tourism and short-term rentals in most counties – the 
summer months dominate. However, a handful of 
counties draw tourism and short-term rentals through 
much of the year due to their access to winter sports, 
recreation and unique attractions. 
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Exhibit 3 highlights how “peak season” for tourism unfolds across the state. The higher the variance in taxable 
activity means a county generally draws most of its tourists in one quarter (generally the summer) with fewer visiting 
at other times of the year. Counties with darker colors have a highly delineated “peak season” for STR activity. With 
total taxable sales activity being 2 to 5 times higher in “Peak” vs “Off-Season”. Counties with lighter colors either have 
smaller tourism markets and/or manage to draw visitors in similar proportions through much of the year.

Overall, for the period of March 2025 through February 
2026 total taxable sales activity from short-term 
rentals was:

•	 New York State - $1.7 billion

•	 New York City - $814 million

•	 57 Counties - $880 million

EXHIBIT 3

Generating new sales tax collections of;

•	 New York State - $66 million   

•	 New York City - $37 million

•	 57 Counties - $35 million
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EXHIBIT 4

As noted, a small number of counties generate more sales tax revenue from short-term rental units than traditional 
lodging (hotels, inns, B&Bs, etc.). The range of sales tax generated from short-term rental units varied dramatically 
across the state from $.28 to $46.55 per capita. Smaller counties in the Adirondack Park, Catskills and Finger Lakes 
region dominated the top tiers of the per capita results, even though many larger counties generated more sales tax 
from these rentals. As Exhibit 4 highlights, 42 counties generated less than $5 per capita in sales tax from short-term 
rentals in their inaugural year as a taxable item, while 11 counties collected more than $10 per capita.   

Taxable Sales Trends
As we have noted in prior reports, the individual economies of the 57 counties and New York City vary dramatically 
but all have their unique attractions. Things like geography, population density, social activities, broadband coverage 
and transportation routes can all have an impact on sales tax trends. Population centers often draw more retail 
opportunities, entertainment venues and fine dining establishments that can bolster tourism. 
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At the same time more rural areas, state and local parks, and natural wonders also draw tourists from neighboring 
counties, across state lines and across the globe. 

Chart 8 provides a breakdown of top producing categories of taxable sales for the 57 counties (combined) outside of 
New York City. It is important to note there is missing data for the 4th quarter of SFY 2026 in the “Administration of 
Economic Programs” category. The primary source of sales tax in this category comes from private, and third-party, 
sales of automobiles and other motorized recreational vehicles when they are registered at state and local DMVs. The 
state was implementing a large IT system upgrade at all DMVs in the 4th quarter, which likely delayed reporting. While 
every county is impacted by this data shortfall, sales tax collections did occur.

 

The Top 20 categories for the 57 counties do not change much year-to-year. For SFY 2026, two categories that were 
in the Top 20 for SFY 2025 dropped out of the group, including Wired & Wireless Telecommunications (#15) and 
Automotive Equipment Rental and Leasing (#19). The Wired and Wireless category has been on a consistent downward 
trend for several years driven by higher competition and lower pricing in the sector and will likely not break into the 
Top 20 in the future. New to the list for SFY 2026 are Software Publishers, and Health and Personal Care Retailers.

CHART 8

There is virtually no data for Q4 for SFY 2026 for Administration of Economic Programs. The data is expected to be 
updated in the next release.
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There are several broad categories of related items that 
generate significant taxable sales, for the 57 counties, in 
SFY 2026 key buckets include:

•	 Motor Vehicles – the American love affair with their 
cars, trucks and recreational vehicles appears to be 
alive and well. Whether someone is buying a new or 
used vehicle, gasoline, new tires, maintenance and 
repairs, or renting or leasing it all adds up. When 
combined, this accounted for $59 billion in taxable 
sales. 

•	 General Retail – this is a catchall for giant 
warehouse stores, department stores, sporting 
goods, clothing & accessories, jewelry, luggage and 
so on. This bucket generated $57 billion.

•	 Maintaining a Household –minor building and 
maintenance projects, groceries, health and beauty 
supplies, clothing and shoes, lawn and garden, 
furniture, appliances, TV and other in-home 
entertainment equipment, hardware and plumbing, 
etc. This bucket amounted to $40 billion in taxable 
sales.

•	 Entertainment – traveling, dining out, entertaining 
guests, amusement parks, and other recreation 
brought in $36 billion.

•	 Energy – spending for energy, be it electric, piped 
gas, propane or other sources generated $18 billion 
in taxable sales.

•	 Technology – a crossover item, but computer 
equipment, software, gaming, mobile phones and 
other communications, and all those new gadgets 
and screens we look at generated $16 billion in 
taxable sales.   

The Top 20 taxable sales sources for New York City 
are below in Chart 9. As noted above, New York City’s 
economic diversity and unique global standing draw a lot 
of international tourism and business-related spending. 
The mix of taxable sales in New York City is similar to the 
57 counties but automobile sales, building materials and 
related items are much less prominent. New York City 
also has a larger sales tax base than most other counties 
with more personal services subject to taxation, and a 
service sector related to technology that contributes to 
taxable sales including advertising, computer system 
design, computer manufacturing, software publishing, 
web-hosting and other information services.    CHART 9
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Conclusion
Overall, our analysis shows that sales tax receipts for counties and New York City are higher than last year and remain 
healthy for most counties through July. As noted, sales tax continues to grow in importance for more counties 
and helps guard against higher property taxes, while preserving and improving local discretionary services. While 
continued sales tax strength is important in helping counties prepare for future fiscal challenges often linked to state 
and federal cost shifts, county officials must be vigilant in advocating with their state and federal representatives, so 
they understand the full impact of proposed changes for local taxpayers.

We continue to note in these annual reports that structural changes to the national economy, and New York’s, will 
provide challenges as well as opportunities for county officials to attract new industries and build upon existing 
industrial/commercial bases. County officials and NYSAC can prepare by staying mindful of how changing economic 
forces, technology, and our nation’s continuing transition to a service economy, while also recognizing opportunities 
in manufacturing as federal and state policies provide incentives to expand that base.    

Appendix C includes the Top 20 taxable sales categories for each county. 

Stay up to date 
with New York 

State’s 
Counties  
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APPENDIX A

 * Within the MCTD Region an additional sales tax of 3/8 percent is applied to support mass transit.
 ¹ Returns to 4% after November 30, 2026 -- ² Returns to 4% after August 31, 2026 -- ³ Returns to 4% after February 28, 2027
 ⁴ Residential Energy is exempt from sales tax effective June 1, 2026, through November 30, 2026
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APPENDIX B

Federal Industry Classification Changes
Starting in 2024 the New York State Department of Taxation and Finance began updating online datasets they posted 
online to reflect new North American Industry Classification System (NAICS) categories updated in 2022 by the U.S. 
Census Bureau. The State’s transition to the new system was gradually implemented and within the last year or so all 
total taxable sales datasets have been retroactively updated to reflect the new classifications starting with SFY 2023. 

There were a lot of modifications ranging from simple name changes, consolidating related sectors, to the elimination 
of key categories of importance to county tracking of sales tax. A major NAICS code change in the retail sector was to 
no longer delineate between internet-only based retail and brick & mortar retail (i.e., the Electronic Shopping & Mail 
Order category was eliminated and the sales from individual companies were be assigned based on the products 
they primarily sell). For example, an online platform that sells a lot of different items (like Amazon) is now part of the 
Department Store category. Per an FAQ from the Census Bureau:

“Sector 44-45, Retail Trade - Major changes were made in the Retail Trade sector, with the elimination of 
the store/non-store distinction, resulting in significant restructuring of the sector. 2017 NAICS industries 
for electronic shopping and mail-order houses, vending machine operators, fuel dealers, and other 
direct selling establishments, formerly classified in Subsector 454, Non-store Retailers, were reclassified, 
resulting in the elimination of this subsector. Electronic shopping, mail-order houses, and other direct 
selling establishments were distributed throughout the new Retail Trade structure in the same way as 
retail stores.” 

The NAICS changes also impacted the “Information Sector” with the elimination of Internet as a method of delivery 
distinction for publishing and broadcasting, and the elimination of the 2017 NAICS code (519130), Internet Publishing 
and Broadcasting and Web Search Portals. New category identifiers were created for Media Streaming Distribution 
Services, Social Networks, and Other Media Networks and Content Providers. 

The state currently provides a separate report that tracks internet-based “marketplace providers” who filed as sales 
tax vendors to satisfy requirements under New York’s sales tax law change enacted after the U.S. Supreme Court 
South Dakota v Wayfair Decision in 2018. While this federal realignment will not provide an easy way for the state to 
identify total internet-based taxable sales the report does collect valuable information based on requirements the 
state imposes to ensure business and individuals selling large volumes of taxable goods into New York State register 
in recognition of the State’s economic nexus policy, while also requiring marketplace providers to collect sales tax on 
sales they facilitate pursuant to New York state laws enacted in 2019. Continuing these quarterly reports will capture a 
large segment of internet-based transactions and remain a useful tool for counties and NYSAC to analyze.
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APPENDIX C

*Due to late filing of Q4 data for the “Administration of Economic Programs”, this category will move higher in all counties.

*As noted, “Administration of Economic Programs” Q4 data was filed late. For Albany, this category would have moved to #16 shifting each 
subsequent category down one ranking. 
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